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SYNTHESIS 

 

 

 

 

This doctoral thesis explores the impact and potential of digital technologies in 

transforming the tourism industry, with a particular focus on cybersecurity and user 

experience. The research analyzes the evolution of digital tourism, from the integration of 

virtual and augmented reality to the implementation of artificial intelligence and digital 

tokens, highlighting how these innovations are redefining tourists' interactions with 

destinations and service providers. 

Through a mixed methodology, combining theoretical analysis with qualitative and 

quantitative research, the thesis provides a comprehensive perspective on the challenges and 

opportunities brought by digitalization în tourism. The qualitative study, based on semi-

structured interviews with IT professionals, reveals valuable insights regarding the 

implementation and future of digital tourism technologies, while the quantitative research 

explores tourists' perceptions and attitudes towards these emerging technologies. 

The thesis makes significant contributions to the literature by identifying key factors în 

developing user-friendly digital tourism platforms, proposing solutions for balancing digital 

innovation with the authenticity of travel experiences, and analyzing the role of IT în 

managing mass tourism. Additionally, the research examines the implications of cybersecurity 

în the context of increasing personalization of tourist experiences and proposes strategies for 

more sustainable tourism practices through digital technologies. 

Finally, the paper offers concrete recommendations for the tourism industry and policy 

makers, aimed at optimizing the integration of digital technologies în tourist experiences, 

improving data security, and promoting sustainable and inclusive digital tourism. These 

strategic guidelines are intended to inform the future development of digital tourism, ensuring 

a balance between technological innovation and preserving the authenticity of travel 

experiences. 

Keywords: Digital tourism, Virtual reality in tourism, Augmented reality in tourism, 

Cybersecurity in tourism, User experience in digital travel, Artificial intelligence in tourism, 

Smart tourism, Personalized travel experiences, Sustainable digital tourism, Digital 

transformation in tourism  
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